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The University of St Andrews is one of the premier institutions of learning in the world. Consistently ranked among the top universities in the UK, St Andrews has an international reputation for the highest quality of research-led teaching built on its portfolio of world-leading research.  
2023 saw the establishment of the University of St Andrews Business School, through a merger of the highly ranked former Schools of Management and Economics & Finance. The new Business School is a hub of research, teaching and learning excellence, and organisational and policy engagement. Its mission is to work collaboratively and collegially to conduct world-leading research; educate a diverse and inclusive cohort of brilliant students; provide outstanding research-led teaching; and deliver a first-class student experience across all levels. 
At this exciting time of investment and growth in the new Business School, St Andrews seeks an outstanding Head of Executive Education (Professional Services) who will deliver the new Executive Education Programme in the Business School, developing a strategy for the design and implementation of Executive Education; lead the development course content and lead the co-ordination and marketing of programmes; ensure the delivery of high-quality programmes to a range of clients; and increase the impact of the work of the Business School by collaborating with others, using professional expertise and harnessing new opportunities. 
The job description for this role is attached below.

	Job Description




	Job Title: Head of Executive Education (Professional Services)


School/Unit: Business School
Reporting to: Dean of the Business School
Job Family: Managerial, Specialist and Administrative

	Working Hours: Full time / 36.25 per week
Grade/Salary Range: Grade 8 / £57,696 - £64,914 per annum
Reference No: AD2685SB
Start Date: To be agreed
Interview date: To be confirmed



	Main Purpose of Role


To deliver the new Executive Education Programme in the Business School, developing a strategy for the design and implementation of Executive Education; lead the development course content and lead the co-ordination and marketing of programmes; ensure the delivery of high-quality programmes to a range of clients; and increase the impact of the work of the Business School by collaborating with others, using professional expertise, and harnessing new opportunities.
	Key Duties and Responsibilities


Business Development
•
Develop and deliver the University’s executive education strategy in collaboration with the Academic Director of Executive Education, the Dean and other members of the wider senior management team aligned to its global objectives and growth targets for executive education.

•
Accountable for driving business development, maximising revenue generation, and achieving sales targets.

•
Drive continuous improvement initiatives within the executive education function, leveraging data and analytics to optimise sales performance and enhance operational efficiency.

•
Ensure effective sales forecasting, budgeting, and planning processes to support business objectives and financial targets.
Product Ownership
•
Develop and implement a plan to accelerate, expand and strengthen the executive education portfolio to meet growth targets.  Alongside open and custom programmes, the emphasis will shift from education to collaborative problem-solving in line with the School’s strategic ambitions. 

•
Engage with the academic faculty to support them in proactively identifying new business opportunities and in further developing relationships with suitable partners or sponsors.   These partners will span education, industry and third sector. 

· Work with the Director of Executive Education (Academic), the Head of Strategic Digital Initiatives and learning technologists in the further development of best pedagogical practice.
Relationship Management
•
Establish, develop, and maintain strong relationships with key customers to understand their needs and ensure customer satisfaction.

•
Shared responsibility with the Director of Executive Education (Academic) to facilitate the School’s communication with other stakeholders within the Business School and across the wider University to share insights, best practice and coordinate initiatives related to executive education.

· Work with the senior management team, the Director of Executive Education (Academic) and Associate Provost Education in developing faculty teaching capabilities and their capability to effectively engage with organisations as part of faculty career and pedagogical development.
Operational Delivery
•
Lead on operational planning, agreeing priorities, and communicating these to the senior management team, staff, and wider University community. Review and evaluate annually against agreed specific metrics. 

· Work collaboratively with the Director of Planning, the Director of Executive Education (Academic) and the Business School Manager on co-ordinating relevant data requirements for HE-BCI data returns.

· Along with the Director of Executive Education (Academic), the role holder is accountable for leading the further development of the School’s quality assurance framework to govern all aspects of executive education operations, both internal and external. 

· Support the development of effective teaching practice in a variety of media, including classroom, online, mobile, and other delivery methods, such as coaching; ensure that solid and current principles of adult education are incorporated into all aspects of programme design and development; and that effective evaluation practices are incorporated at all stages of development and delivery in collaboration with the senior management team and the Director of Executive Education (Academic).
•
Work with the Director of Planning, the Director of Executive Education (Academic) and the Business School Manager to establish systems, policies, and procedures to establish and maintain the Business School as a leading executive education provider in selected global ranking systems, such as FT or Business Week. 
· Line management of a dedicated Executive Education team will be a future part of the role as the executive education function develops. 
Brand Development and Marketing
•
Monitor market trends, competitor activities, and customer feedback to identify business opportunities and develop strategies to gain a competitive edge.

•
Deliver effective campaigns, promotional activities, education, and pricing strategies to drive brand awareness and sales growth. 
•
Provide strategic input and insights to the senior management team on market dynamics, emerging trends, and potential risks to guide decision-making.

•
Represent the Business School at external events and with external stakeholders, building the reputation of the School and wider University. 
Special Requirements: 


Willingness to travel extensively; including overseas.
Please note that this job description is not exhaustive, and the role holder may be required to undertake other relevant duties commensurate with the grading of the post.  Activities may be subject to amendment over time as the role develops and/or priorities and requirements evolve.
	Person Specification 


This section details the attributes e.g. skills, knowledge/qualifications and competencies which are required to undertake the full remit of this post.  

	Attributes 
	Essential
	Desirable 
	Means of Assessment

(i.e. application form, interview, test, presentation etc)



	Education & Qualifications 

(technical, professional, academic qualifications and training required) 

	Bachelor's degree in business administration, marketing, or a related field. 
	MBA or advanced degree.
	Application

	Experience & Knowledge

(examples of specific experience and knowledge sought) 


	Proven experience in a senior commercial leadership role, specifically within the areas of management, economics, finance, or a related field.
Demonstrated track record of driving commercial success via business development.

Strong networking experience with well-established contacts in the field.


	Experience of working in an HEI environment.


	Application / Interview

	Competencies & Skills

(e.g. effective communication skills, initiative, flexibility, leadership etc)   


	Strong leadership and team management skills, with the ability to inspire and motivate a diverse commercial organisation.
Excellent communication, negotiation, and presentation skills, with the ability to influence stakeholders at all levels.
Strategic mindset with the ability to analyse market trends, identify business opportunities, and make data-driven decisions.
Strong business acumen and financial understanding, with experience in budgeting, forecasting, and financial analysis.

	
	Application / Interview

	Other Attributes/Abilities 


	Willingness to travel as required.

	
	Application / Interview


Essential Criteria – requirements without which a candidate would not be able to undertake the full remit of the role.  Applicants who have not clearly demonstrated in their application that they possess the essential requirements will normally be rejected at the short-listing stage. 

Desirable Criteria – requirements which would be useful for the candidate to hold.  When short-listing, these criteria will be considered when more than one applicant meets the essential requirements
	How to apply 


We encourage applicants to apply online at www.vacancies.st-andrews.ac.uk/welcome.aspx. 

In addition to the online form, a complete application should also include:
· Letter of application

· CV

· Names and contacts of two referees

For all applications, please quote ref: AD2685SB
	Other Information  


This post will be primarily based in St Andrews.
We encourage applicants to apply online at www.vacancies.st-andrews.ac.uk/welcome.aspx, however if you are unable to do this, please call +44 (0)1334 462571 for a paper application form.  

Equality, diversity, and inclusion are at the heart of the St Andrews experience.  We strive to create a fair and inclusive culture demonstrated through our commitment to diversity awards (Athena Swan, Carer Positive, LGBT Charter and Race Charters). We celebrate diversity by promoting profiles of BAME, LGBTIQ+ staff and supporting networks including the Staff BAME Network; Staff with Disabilities Network; Staff LGBTIQ+ Network; and the Staff Parents & Carers Network.  Full details available online: https://www.st-andrews.ac.uk/hr/edi/
The University of St Andrews is a charity registered in Scotland (No SC013532).
	Obligations as an Employee   


You have a duty to carry out your work in a safe manner in order not to endanger yourself or anyone else by your acts or omissions.   

You are required to comply with the University health and safety policy as it relates to your work activities, and to take appropriate action in case of an emergency.

You are required to undertake the Information Security Essentials computer-based training course and adhere to its principles alongside related University Policy and Regulations.
You are responsible for applying the University’s equality and diversity policies and principles in your own area of responsibility and in your general conduct.

You have a responsibility to promote high levels of customer care within your own area of work/activities.

You should be adaptable to change and be willing to acquire new skills and knowledge as applicable to the needs of the role.  

You may, with reasonable notice, be required to work within other Schools/Units within the University of St Andrews.

You have the responsibility to engage with the University’s environmental sustainability strategy, committing the University to reach net-zero by 2035. 

You are required to engage with the technology, systems, and communication channels necessary for you to undertake your work and must update your personal details via HR Self Service whenever there is a change. 

Employees with staff management responsibilities must familiarize themselves with appropriate policies. 

	Who Are We? St Andrews At a Glance   


· The third oldest university in the English-speaking world.

· Ranked top UK university in the Guardian University Guide 2024.
· Ranked number one in the UK in the Times and Sunday Times Good University Guide 2024.
· Students at the University of St Andrews are more positive about their education than students at any other mainstream university in the National Student Survey 2023. 
· The University of St Andrews is Scotland’s top university and one of the top four universities in the UK in The Complete University Guide 2024.
· The University is top in the UK for Teaching Quality in the Daily Mail University Guide 2024.
· Research-intensive, more than 88% of research carried out by the University of St Andrews is world-leading or internationally excellent (Research Excellence Framework 2021).

· Athena SWAN Bronze Award holder
· A Strategy founded on ambition to be World-Leading, Diverse, Global, Entrepreneurial and Sustainable all underpinned by a commitment to socially responsibility.
· A community of 10,000 students and 3000 staff.

· Highly international – more than 30% of students and staff are from outside the UK.
· A non-campus university, closely integrated with the ancient town of St Andrews

· Top quality sports, music and nursery facilities for staff and students 

	University of St Andrews



Founded in the 15th century, St Andrews is Scotland’s first university and the third oldest in the English-speaking world. The University of St Andrews is one of Europe’s most research-intensive seats of learning. It is one of the top-rated universities in Europe for research, teaching quality, and student satisfaction. 
Today, under the leadership of Principal and Vice-Chancellor Professor Dame Sally Mapstone FRSE, the University’s Strategy is to broaden its global influence, with a focus on diversity, building a culture of entrepreneurship, research excellence, and social responsibility. 
St Andrews is committed to broadening digital education, enhancing the experience of our on-campus students, while bringing a St Andrews education to a much wider global community.
From climate science and sustainable development to energy ethics and grass-roots level action across all the communities in which it operates, sustainability is at the heart of the University’s Strategic vision. World-leading research on sustainability is taking place across the breadth of the University, with researchers addressing key questions on the defining issue of our generation.
The University has set an ambitious target of carbon net zero by 2035, ten years ahead of the Scottish Government’s 2045 target.
St Andrews is ranked as the top university in the UK in The Guardian Guide 2024, and The Times and Sunday Times University Guide 2024. The Complete University Guide 2024 ranks St Andrews as the top university in Scotland, and fourth in the UK.
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