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This Knowledge Transfer Partnership project involves foundation data gathering and analysis of the current position of IP management strategies in relation to a variety of roles (e.g. freelancers, micro businesses, SMEs, publishers, distributors, retailers.), involving:

· An examination of current IP strategies in the range of creative industries, identifying issues and obstacles to exploitation and commercialization.

· An examination of innovative and failing IP strategies

Case studies will cover the two central areas of the Creative Industries: 

· Design: Fashion,  Advertising, Architecture and Design

· Publishing Rights : Games, Film, TV, Radio, Publishing, Music

The Project objectives are as follows:

· Summary report of best practice models based on current academic, practitioner and policy literature research

· Case Study plan  and data gathering documentation

· Best practice models for IP management identified  in both Design and Publishing  Rights sectors 

· Design sector and Publishing Rights dissemination workshops

· Comprehensive user requirements specification for customising practitioner diagnostic tool

· Customised  diagnostic practitioner tool-kit to guide IP strategies

· Key strategy implications for Creative Scotland 

· Recommendations of appropriate IP strategy models for Scottish cultural and creative organizations presented to Creative Scotland management 

· Investment guidelines for Creative Scotland

· Dissemination programme for Creative Scotland to promote throughout the cultural and creative industries sector 

Employment Details
You (KTP Associate) will be employed by the University on a 21 month contract, and will be based full time at Creative Scotland’s Edinburgh offices. Although both academic and industrial supervisors will support the you, you will need to have the capacity to operate and manage the project on a day-to-day basis. Therefore strong personal skills, self-motivation, and the ability to plan and organise time are required. 
In addition, strong presentation, communication and interpersonal skills are essential. The position carries considerable responsibility as it will report to the project’s management team including senior Creative Scotland officers, and may work with Creative Scotland partners in various locations. 

In return, the position offers the Associate the following benefits:

· a planned programme of training courses

· the support and resources of the University

· a challenging and rewarding job, with real responsibility

· the potential for good career development with the company at the end of the scheme

· the possibility of registering for a higher degree with the University

· the opportunity to make important and tangible improvements in a dynamic NDPB

Project Partners
Creative Scotland is tasked with providing strategic leadership in the development of the arts, creative and screen industries across Scotland. A constituted Non-Departmental Public Body, it was formed from the merger of Scottish Screen and Scottish Arts Council and acts as employer, investor and stakeholder. Working within Scotland’s Creative Industries Partnership (SCIP), it has a budget of £75million to enhance the cultural and creative industries’ role and contribution to the cultural and economic wellbeing of Scotland. Its activities are financed by an annual grant-in-aid from the Scottish Government, by the National Lottery, and from income generated by its activities.
The Institute for Capitalising on Creativity (ICC) in the School of Management, University of St Andrews, is a multi-disciplinary team of researchers and educators who apply their skills to the management challenges of one of the fastest growing economic sectors, the Creative Industries. Through 2013 ICC’s key focus is a £1.5 million Capacity Building Cluster grant from the Economic & Social Research Council, of which Knowledge Transfer Partnerships are a primary feature. Details of the Institute are available at www.capitalisingoncreativity.ac.uk
Knowledge Transfer Partnerships (KTPs)

KTPs are an extension of the highly regarded and long established TCS scheme, which is funded by the Technology Strategy Board with 17 other funding organisations. The programme aims to strengthen the competitiveness and wealth creation of the UK by the stimulation of innovation in industry. Around 900 companies and almost every UK University are currently participating in Knowledge Transfer Partnerships, supporting the training of about 1000 graduates.

A KTP enables companies of any size to access additional management, scientific, or engineering expertise from universities and research organisations and to import new techniques and technologies into their businesses.  Each project facilitates: 

· transfer of knowledge and technical and business skills through an innovation project                                                                                                                                                                                                                                                                                                                                                                                                                                    

· company-based training for the most able graduates in order to enhance their business and specialist skills                                                                                                                                                                                                                                                                                                                                                                                                                                                        

· business-relevant research and training undertaken by the knowledge base (universities & public funded research organizations)      
Informal enquiries can be made to Mindy Grewar, ICC Executive Administrator, on 01334 462808 or coca@st-andrews.ac.uk.                                                                                                                                                                                                                                                                                                                                                                                                                            

The job description for this role follows.

	Job Description




	Job Title: 
KTP Associate
School/Unit: Institute for Capitalizing on Creativity, School of Management
Reporting to: Professor Barbara Townley

Job Family: Managerial, Specialist & Administrative
Duration of Post: 21 months


	Working Hours: Full time
Grade/Salary Range: Grade 4/£20,559 per annum 
Reference No: CD1079
Start Date: 1 April 2012 or as soon as possible thereafter
Interview date: 1 March 2012



	Main Purpose of Role


To assist Professor Townley and project partners with meeting the objectives of a research project to identify successful strategies for the management, commercialization and exploitation of Intellectual Property in the creative industries in Scotland.
	Key Duties and Responsibilities


1. Prioritising own workload within agreed objectives and schedule 

2. Assisting in identifying pertinent research questions

3. Applying as appropriate theoretical perspectives from related fields 

4. Sourcing and critiquing relevant literature

5. Collating and undertaking preliminary analysis of data 

6. Assisting in developing and testing strategies and models

7. Initial interpretation of  research results and proposing recommendations for both non  

   specialist and specialist scholarly audiences

Please note that this job description is not exhaustive, and the role holder may be required to undertake other relevant duties commensurate with the grading of the post.  Activities may be subject to amendment over time as the role develops and/or priorities and requirements evolve.  

	Person Specification 


This section details the attributes e.g. skills, knowledge/qualifications and competencies which are required in order to undertake the full remit of this post.  

	Attributes 
	Essential
	Desirable 
	Means of Assessment

(i.e. application form, interview, test, presentation etc)



	Education & Qualifications 

(technical, professional, academic qualifications and training required) 


	Degree level education in relevant field (e.g.  management, economics or related areas)


	Post-graduate degree in relevant field (e.g.  management, intellectual property law, economics or related areas)


	Verification of qualifications

	Experience & Knowledge

(examples of specific experience and knowledge sought) 


	Knowledge of and research interest in a relevant area, with broad interests in Intellectual Property and Creative Industries generally


	Research, strategic thinking, project management experience


	Application form, interview, references

	Competencies & Skills

(e.g. effective communication skills, initiative, flexibility, leadership etc)   


	Interest in and aptitude for know-ledge exchange with practitioners, private and not-for-profit organisations and non-specialist audiences 
Technical skills in information retrieval, data analysis and dissemination 
Communication skills, with dissemination to a range of different audiences  
Interpersonal and time management skills 


	Relevant work experience (e.g. consulting, arts administration, creative industries management, advocacy, PR, promotion, marketing, education)


	Application form, interview, references

	Other Attributes/Abilities 


	The ability to undertake tasks without constant close supervision 
	
	Interview, references


Essential Criteria – requirements without which a candidate would not be able to undertake the full remit of the role.  Applicants who have not clearly demonstrated in their application that they possess the essential requirements will normally be rejected at the short listing stage. 
Desirable Criteria – requirements which would be useful for the candidate to hold.  When short listing, these criteria will be considered when more than one applicant meets the essential requirements.  

	Other Information  


Interviews will be held on Thursday 1 March 2012.
We encourage applicants to apply online at www.vacancies.st-andrews.ac.uk/welcome.aspx, however if you are unable to do this, please call +44 (0)1334 462571 for a paper application form.  

For all applications, please quote ref: CD1079
The University is committed to equality of opportunity.

The University of St Andrews is a charity registered in Scotland (No SC013532).
	Obligations as an Employee   


You have a duty to carry out your work in a safe manner in order not to endanger yourself or anyone else by your acts or omissions.   

You are required to comply with the University health and safety policy as it relates to your work activities, and to take appropriate action in case of an emergency.

You are responsible for applying the University’s equality and diversity policies and principles in your own area of responsibility and in your general conduct.

You have a responsibility to promote high levels of customer care within your own area of work/activities.

You should be adaptable to change, and be willing to acquire new skills and knowledge as applicable to the needs of the role.  

You may, with reasonable notice, be required to work within other Schools/Units within the University of St Andrews.

You have the responsibility to engage with the University’s commitment to Environmental Sustainability in order to reduce its waste, energy consumption and carbon footprint.
	The University & Town 




Founded in the 15th century, St Andrews is Scotland’s first university and the third oldest in the English speaking world. 

Situated on the east coast of Scotland and framed by countryside, beaches and cliffs, the City of St Andrews was once the centre of the nation’s political and religious life.

Today it is known around the world as the Home of Golf and a vibrant academic town with a distinctively cosmopolitan feel where students and university staff account for more than 30% of the local population.

The University of St Andrews is a diverse and international community of over 9000, comprising students and staff of over 100 nationalities. It has 7500 students, 6100 of them undergraduates, and employs approximately 1840 staff - made up of c.700 academic and c.1140 support personnel.

St Andrews has approximately 50,000 living graduates, among them Scottish First Minister Alex Salmond and the novelist Fay Weldon. It has 1000 Honorary graduates, including Bob Dylan, Benjamin Franklin, The Dalai Lama and Jack Nicklaus.

The University is one of Europe’s most research intensive seats of learning – over 40% of its turnover comes from research grants and contracts.

It is the top rated University in Scotland for teaching quality and student satisfaction and among the top rated in the UK for research. 

St Andrews is consistently held to be one of the United Kingdom’s top ten universities in university league tables compiled by The Times, The Sunday Times, The Guardian and The Independent Complete University Guide. It has five times been named the top multi-faculty university in the UK in the National Student Survey. The Times Higher World University Rankings 2010 ranked St Andrews as one of the world’s top 20 Arts and Humanities universities. 

Its international reputation for delivering high quality teaching and research and student satisfaction make it one of the most sought after destinations for prospective students from the UK, Europe and overseas. In 2010 the University received on average 11 applications per place. St Andrews has not entered clearing for several years and sets highly challenging asking rates to attract only the most academically potent students in the Arts, Sciences, Medicine and Divinity. 

The University is closely integrated with the town. The Main Library, many academic Schools and Service Units are located centrally while the growth in research-active physical and mathematical sciences has been accommodated at the North Haugh on the western edge of St Andrews.

As it prepares to celebrate its 600th anniversary from 2011 to 2013, the University is pursuing a varied programme of capital investment, including the refurbishment of its Main Library and a major investment in its collections, a new Biomolecular research facility, the refurbishment of the Students’ Union and the development of a wind-farm to offset energy costs.
